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Pay-TV & Broadband Packs: Malaysia

Pay-TV Prices & Packs

536-544
537-543

537-541

HyppTV (Telekom Malaysia)

Internet Prices & Packs
Telekom Malaysia .

Pay-TV & Broadband Packs: New Zealand

Pay-TV Prices & Packs
Sky Network TV,

Internet Prices & Packs

Pay-TV & Broadband Packs: Philippines

548-564
549-563

Pay-TV Prices & Packs
Cignal TV
SkyCable
Internet Prices & Packs

549-556

Pay-TV & Broadband Packs: Singapore .

Pay-TV Prices & Packs _

.565-575
566-574

Singtel
StarHub

566-569
.570-574

Singtel .
StarHub

Pay-TV & Broadband Packs: Sri Lanka

Pay-TV Prices & Packs

576-579
577-579

Dialog TV

Pay-TV & Broadband Packs: Taiwan

Pay-TV Prices & Packs _

............... o17070

580-593
581-591

China Network Systems _.

581-582

583-586
587-588

China Network Systems

. 589-591

592-593

592

Chunghwa Telecom _,
Kbro

Taiwan Broadband Communications
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Methodology & Definitions

Media Partners Asia (MPA) analysis and forecasts are based on a number of factors, including: (1) Surveys and
interviews with the main pay-TV distribution platforms in 17 Asia Pacific markets; (2) Interviews with other key
groups in the industry value chain (including broadcasters, investors, regulators and technology suppliers); (3)
Proprietary databases managed by MPA, collating historical information as well as analysis of households, incomes,
geographical pay-TV and broadband distribution patterns and industry profitability, together with key metrics for
distribution and content.

MPA defines pay-TV as the distribution of TV channels for a subscription fee, often combined with ancillary services,
including high definition (HD) TV, video-on-demand (VOD), pay-per-view (PPV), near video-on-demand (NVOD)
and digital video recorders (DVRs). Such services are distributed over analog and digital cable, direct-to-home
(DTH) satellite and via closed network IP-enabled DSL and fiber (FTTx) broadband, as well as, in certain instances,
digital terrestrial TV (DTT).
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MPA calculates pay-TV penetration by number of TV households subscribing to at least one pay-TV service, with
some homes subscribing to more than one (e.g. cable and IPTV). Illegal pay-TV subscribers are excluded from our
numbers. Our analysis of cable distribution typically focuses on distribution of pay-TV channels. Therefore, pure
terrestrial retransmission-based cable homes are excluded, most notably in Japan. We also exclude free-to-air (FTA)
digital satellite networks, most notably in India, Indonesia, Malaysia and Thailand, as well as OTT online video,
including subscription-based VOD (SVOD) services.

Broadband subscriptions comprise: (1) Fixed broadband access, which covers cable modem, retail ADSL, VDSL
and FT Tx technologies (including fiber-to-the-home, fiber-to-the-building and fiber-to-the-curb); (2) Mobile, which
includes 3G, 3.5G/HSDPA, WiMax or its equivalent, and LTE (long-term evolution) networks. Fixed broadband
connections are typically defined as having download internet speeds of 512Kbps or more.

MPAs measurement of pay-TV advertising is stated in net terms (i.e. after discounts and excluding agency
commission). Our analysis covers gross and net numbers from Nielsen, GroupM and ZenithOptimedia, as well as key
local groups (CEASA in Australia, SAIC in China, Dentsu in Japan, the Korea Advertisers Association). We also base
our analysis on numbers from: dominant operators in markets such as Australia, Hong Kong, Indonesia, Malaysia,
New Zealand, the Philippines, Singapore and Thailand; dominant channel providers in markets such as India, Japan,
Korea and Taiwan; key pan-regional and local channel brands.

MPASs analysis of subscription revenues accrued by channel suppliers and content providers is a direct reflection of
how much pay-TV distribution networks spend on programming, based on fixed and variable fees. These fees consist
of: (1) Investment in internal and turnaround TV channels; (2) Rights agreements for sports and movies; (3) Content
origination and self-produced channels; (4) Investment in VOD content.

A number of terms and acronyms are used across the report. Descriptions and definitions are provided below:

ARPU  Average revenue per user

CAS Conditional access system, commonly used to encrypt pay-TV transmission

DTH  Direct-to-home satellite

DVR  Digital video recorder

DTT  Digital terrestrial TV

xDSL  Digital subscriber lines, which use modulation to pack data onto copper wires

FTA Free-to-air TV

FITx  Fiber-to-the-x, referring to broadband network architecture that uses optical fiber to provide last mile high-
speed internet communication
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LCO  Local cable operator

LTE Long-Term Evolution, a standard for high-speed wireless communication for mobile phones
MSO  Multi-system cable operator

OTT  Over-the-top, which describes data sent via an open network rather than via a closed network
PPV Pay-per-view

STB Set-top box, commonly used in pay-TV transmission

SVOD  Subscription-based video-on-demand, delivered via open (i.e. OTT) networks

TVOD Transaction-based video-on-demand

UHD  Ultra-high definition TV (includes the 4K and 8K standards in this report)

VAS Value-added services (includes all forms of VOD and PPV as well as DVR services in this report)
VOD  Video-on-demand
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Overview

The Asia Pacific pay-TV industry is in slow, secular decline. Key stakeholders are adjusting to new realities as the
industry shifts to IP-based distribution and the role of high speed broadband becomes pervasive. As a result, the
growth of online video distribution is driving fundamental changes in content consumption and investment across
key markets. This, together with piracy, will continue to adversely impact traditional pay-TV industry growth. At the
same time, linear pay-TV channels are securing distribution across online video or OTT platforms in Southeast Asia,
Japan and Korea. This trend may accelerate in the future, as product bundles and aggregators become reimagined.

Broadly, fixed broadband and pay-TV penetration are converging and fixed broadband will actually overtake pay-
TV in the home across Asia Pacific by 2021, a trend that will also occur in emerging markets such as Indonesia.
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Furthermore, the gap between mobile broadband and pay-TV & fixed broadband is widening, thereby further

altering industry dynamics as mobile emerges as a major means for mass content distribution and accelerates the
shift in content consumption from household to individual.

Key themes and trends across Asia Pacific pay-TV & fixed broadband include:

For more information please contact

lavina@media-partners-asia.com
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