MPA MEDIA PARTNERS ASIA

ASIA PACIFIC

PAY-TV DISTRIBUTION

The Future of Pay-TV in Asia

September 2017



About the Publisher

As a leading independent consulting and research provider,
Media Partners Asia (MPA) offers a range of customized
services and market research to help companies drive business
development, strategy & planning, M&A, and roll out new
products & services. Based in Hong Kong, Singapore and India,
our teams have local depth and expertise across 18 key markets
in Asia Pacific and key international territories.

MPA offers: in-depth research reports across key industry
sectors; customized consulting services; industry events to
spread knowledge and unlock partnerships; and publications
that provide insights into driving business.

MPA clients include all industry stakeholders, including media
& telecoms owners, distributors, policymakers, trade bodies,
technology companies and financial institutions.

MPA Research Reports

Our analysts produce 10 reports a year across a variety of sectors
within the media & telecoms industry, providing data, research
and actionable insights that help businesses expand their reach
into new markets and benchmark their current performance and
future growth trajectory. Established report franchises include
Asia Pacific Pay-TV Distribution, Asia Pacific Online Video &
Broadband Distribution, Asia Pacific Advertising Trends, Asia
Pacific Video Consumer Study, Asia Online Video & Broadband
Distribution, Asia Video Content Dynamics, Asia Media &
Telecoms Digest, India Intelligence & Insights.

MPA Advisory & Consulting

MPA customizes our consulting services for a wide range of
players across the media & telecoms industry. Our expertise
helps drive business across the ecosystem. MPA gives companies
the data, diligence, insights and strategies to achieve their
objectives, including:

»  Benchmarking competition

»  Entering new markets with local partnerships

» Initial public offerings (IPOs)

»  Launching new products and services

»  M&A transactions

»  Restructuring

»  Recruiting new talent

MPA services include:

»  Benchmarking studies

»  Due diligence services for M&A

»  Customized market research

»  Corporate strategy

» IMC (Independent Market Consultant) research for IPOs

MPA Events

MPA conferences focus on the media & telecoms industry
across Asia Pacific and around the globe. MPA conferences
are a catalyst for knowledge, insights, deals and partnerships -
bringing together key stakeholders across the ecosystem. Since
2001, MPA has organized more than 30 events across Asia
Pacific. MPA’s two definitive franchises for the media, telecoms,
entertainment sectors are APOS and APOS | Tech.

Vivek Couto
Aravind Venugopal
Mihir Shah
Stephen Laslocky
Adrian Tong

AR Srivathsan
Anurag Gaur
Jambi Reyes

Milan Ashar
Abhinav Pattarkine
Myrna Dignadice
Swati Rathod
Karen Teo

Mike Savage
Frances Chan
Reagan Chan

Executive Director, Research & Consulting
VPs, Research & Consulting

Senior Analysts

Analysts

Research Assistants

VP, Content
Creative Director
VP, Business Development

Associate VP, Business Development Jeffrey To
VP, Client Services Lavina Bhojwani
Client Service Executive Usman Tasawar

Company Directors Rupert Wilkinson, Vivek Couto

Permission to cite information contained in this report in any form of public
documentation must be obtained from Media Partners Asia, Ltd.
To request permission, please contact: lavina@media-partners-asia.com

Queries about forecasts and data will be handled by MPA analysts -
please contact: vivek@media-partners-asia.com

(MPA MEDIA PARTNERS ASIA

Hong Kong
Suite 13A, 50 Stanley Street, Central, Hong Kong
PH: +852 2815 8710

Singapore
3 Church St, #25-48, Singapore 049483
PH: +65 6692 9215

Mumbai

Suite 1706, 17/F Tower 2B, One Indiabulls Centre,
Elphinstone Road, Mumbai 400 013

PH: +91 22 6189 9895

www.media-partners-asia.com

2017 © Media Partners Asia, Ltd. All rights reserved.

Printed by Jet Set Graphic Arts Co., Ltd. 15/F, Heung Wah Industrial Building,
12 Wong Chuk Hang Road, Hong Kong


http://www.media-partners-asia.com

TABLE OF CONTENTS

Executive Summary ]‘I
Regional Cable TV & Broadband O

Regional DTH Satellite Pay-TV Opé a
Regional IPTV & Broadband Opera
Regional Broadcasters |
Regional Digital & Interactive - f
Regional Broadcasting & Pay-TV Fina
Regional Regulation i

Australia
China
Hong Kong
India
Indonesia
Japan
Korea
Malaysia
Myanmar
New Zealand
Pakistan
Philippines
Singapore
Srilanka .
Taiwan

- Thailand .

....... 315

327
.. 339




(continued)

Pay-TV & Broadband Packs:

Australia
China _

Philippines

Singapore _

Sri Lanka __

IENED

Thailand .

vietnam




TABLE OF CONTENTS

EXQCULIVE SUMMANY | ettt 1-58
Methodology & Definitions ... . ... 2
Overview . .. 4
Market Projections ... . . ... .9
Total Households (000) .9
TV HOMes (000) ...........oooooeoeeeeeeeeeeeeeeeeees s 9
TV Penetration of Total Households (%) ... .29
PAY-TV SUDS (000) |___........ooooooo oo eeeeees e eeeeseee s seesssee s sessseeese e ssmsesees e ssesese s ssmssees s 10
Net Pay-TV AAAS (000) .............ooooooooeoeeeeeeeeeeeseseseeccocceeeeeseeeeeeeeeseeeeeeeeseeesseeessessssseeseesesssseseseseeessesssessessesssssssssssmeeseeeessseseeeeesseessesssssssssssss .10
Pay-TV Penetration Of TV HOMES (%0) .................ccoueoeoooooeeeeceseeeeeeseceeeeesssseeeesssseeessssmsseesesssseesssseseeessssssseeesssssseeee e 10
Pay-TV Subs (includes customers that subscribe to multiple platforms) (000) ..., N
Pay-TV Penetration of TV Homes (includes customers that subscribe to multiple platforms) (%) ... N

Digital Pay-TV SUDS (000) ................cooooovoerooeeeeeeeesceeeeeeessseeeeesssssseesessssseessssssseee e ssssssesssssssseeessssssseessssssseeessssnseeesss
Digital Pay-TV Penetration of TV Homes (%)
Digital Pay-TV Subs (includes customers that subscribe to multiple platforms) (000)
Digital Pay-TV Penetration of TV Homes (includes customers that subscribe to multiple platforms) (%)
Digital Penetration Of Pay-TV SUDS (%) ................oooceoooeeoscecsseeessseesseeeesesesssess s ssses oo
Digital Penetration of Pay-TV Subs (includes customers that subscribe to multiple platforms) (%)
HD Pay-TV SUDS (000) ............ooooceeeoreeeeeeesesmeeeeesssseseessssssssess s sssssss s ssssssss s sssss s ssssses s sssssss s s
HD Pay-TV Penetration of TV HOMES (%) ................oooooooeeeeeeeeeeeeeccceeeees oo eeseeeeese oo
HD Penetration of Digital Pay-TV Subs (%)
Pay-TV DVR Subs (000) .............oooooceeomrreeeerrreeeerene
Pay-TV DVR Penetration of Digital Pay-TV Subs (%)
Pay-TV TV Everywhere Subs (000) _.................oocoooooeeoooeereeesesseeeeeeeeeeseeessessseeese e
Pay-TV TV Everywhere Penetration of Digital Pay-TV Subs (%)
Cable TV Subs (000)

Digital Cable TV SUDS (000) .................oooooeeoeeeeoeeeeeeseeee oo eeeeeeseesesesesesssesesesesssssseeseseeseseseesessssesesssesessesssssssesessssesesesssesessssererenenenn
Digital Cable TV Penetration 0f TV HOMES (%) ............cc..cco.ooooeerosceeesoessseesseesssesssseessses e sssessssessssses oo sssessssesssees
Digital Cable Penetration of Cable TV Subs (%)
DTH Satellite Subs (000) ...............cccccccoommmreerceeeeeeeresesseeseeeeeee s
DTH Satellite Penetration of TV Homes (%)
IPTV.SUBS (000) ..........oooooeeeeeeeeeeeeeeees oo sssseeee e
IPTV Penetration of TV Homes (%)
Cable TV Share of Pay-TV Subs (%) ............
DTH Satellite Share of Pay-TV Subs (%)
IPTV Share Of Pay-TV SUDS (%) .............oooooooooeeeeeeeeeeeeeesesseeeeeeeesee s essssssssssee s sssssssssssees s sssssssseeeessssssnssssseees e
Digital Cable TV Share of Digital Pay-TV Subs (%)
DTH Satellite Share of Digital Pay-TV Subs (%)
IPTV Share of Digital Pay-TV Subs (%)
HD Cable Subs (000)
HD DTH Subs (000)
HD IPTV Subs (000) .....

Total Pay-TV Industry Revenue (US$ mil.) .
Pay-TV Subscription Revenue (US$ mil.)
PaY-TV MONTIY ARPU (USS) .__........oooooooooeeeee oo eeeeeeeeeseeees e sesesesessesees e sesees s sesseesseseseee s ssseee e sesees s sssese s
Net Pay-TV Advertising Revenue (USS MiL) ..o ssssseee e ssesseeessn
Analog Pay-TV Subscription Revenue (US$ mil.)

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | 1ll



TABLE OF CONTENTS

Digital Pay-TV Subscription Revenue (US$ mil.)
SD Pay-TV Subscription Revenue (US$ mil.)
HD Pay-TV Subscription Revenue (US$ mil.)
VAS Subscription Revenue (USS mil.) ...
Multichannel On-Demand (VOD+PPV+NVOD) Revenue (US$ mil.) .
Multichannel VOD Revenue (US$ mil.)
Multichannel DVR ReVENUE (USS ML) ... ..o seeseee e ssssseese s
Multichannel TV Everywhere Revenue (US$ mil.)
Multichannel PPV/NVOD Revenue (US$ mil.)
Total Cable TV Revenue (US$ mil.)

Total IPTV Revenue (US$ mil.)
Cable TV Monthly ARPU (US$) ...........cccccoooooerrecsccereessccee,
DTH Satellite Monthly ARPU (US$)
IPTV Monthly ARPU (US$) .........oovvvvoeeeeene

Cable TV Subscription Revenue (USS ML) . ..o ceeeeee e eseesees s
DTH Satellite Subscription Revenue (US$ mil.)
IPTV Subscription Revenue (US$ Mil) ...
Cable TV Net Advertising Revenue (USS ML) ... eeeeeeee e eeesseeeee e seessssees e ssseseee e
DTH Satellite Net Advertising Revenue (US$ mil.)
IPTV Net Advertising REVENUE (USS ML) _..___..........o..omoooioooeeee oot eeees oo seeeee e seeeesesssnees s
Cable TV Share of Pay-TV Subscription Revenue (%) .......................ooooooerooocoeerssceeeeseeeeeseee e

DTH Satellite Share of Pay-TV Subscription Revenue (%)
IPTV Share of Pay-TV Subscription Revenue (%)
Broadband Subs (000) ..................oooooeeveeeeeeeeee
Fixed Broadband Penetration of Total Households (%)
Mobile Broadband Penetration of Population (%)
Fixed Broadband SUDS (000) ..................cccccccoerrooooeeeeeeeeessseseeeeeee s sssesssse s ssssssssees s sssssssseeee e
Mobile Broadband Subs (000) ._._..................ccocoooooeeeeeeeeeeeeeeeeeeeeee e esemsemeeeesmeesssssssseseesseeeesee e
Cable Modem Broadband Subs (000)
ADSL Broadband Subs (000)
FTTx Broadband Subs (000)

Mobile Share of Broadband Subs (%) ...
Cable Share of Fixed Broadband Subs (%) ...
ADSL Share of Fixed Broadband Subs (%)
FTTx Share of Fixed Broadband Subs (%)
Cable Telephony Subs (000) ...................cooooooeeeeeeeeeeeseeseeeeeeeeeeeee e
Fixed Broadband Monthly ARPU (US$)
ADSL Monthly ARPU (US$)
FTTXMONTAIY ARPU (USS) oo e
Cable Modem Broadband Monthly ARPU (US$)
Cable Telephony Monthly ARPU (USS$) .........cc.........
Fixed Broadband Subscription Revenue (US$ mil.)
ADSL Subscription Revenue (US$ mil.)
FTTX Subscription REVENUE (USS ML) .___...........ooiooooore oo eseees e sesese s ssseee s eeees s ssees s
Cable Modem Broadband Subscription Revenue (US$ mil.)
Cable Telephony Subscription Revenue (US$ mil.)

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | IV



TABLE OF CONTENTS

Total Cable Industry (Video, Voice, Data) Sub Revenue (USS Mil.) ... ...
Total Telco Broadband (Broadband-+IPTV) Industry Revenue (US$ mil.)
Total Pay-TV + Broadband Industry Revenue (US$ mil.)
Market Rankings .
Pay-TV Subs (000) ...
Pay-TV Penetration of TV Homes (%)
Pay-TV Subs (includes customers that subscribe to multiple platforms) (000)
Pay-TV Penetration of TV Homes (includes customers that subscribe to multiple platforms) (%)
Digital Pay-TV SUDS (000) __.................ooooooeeoeeeseeeeeeeee oot
Digital Pay-TV Penetration of TV HOMES (%) ..............cccccoocerooroeocccceeeeeeseeececeeeeeee e
Digital Pay-TV Subs (includes customers that subscribe to multiple platforms) (000) ...
Digital Pay-TV Penetration of TV Homes (includes customers that subscribe to multiple platforms) (%)
Digital Penetration of Total Pay-TV SUDS (%) ...............occccccccoooiceeeeeseseceeeeeesseeeeee oo sesesseees e ssnesseeee s
Digital Penetration of Total Pay-TV Subs (includes customers that subscribe to multiple platforms) (%)
HD Pay-TV SUBS (000) e
HD Pay-TV Penetration of TV HOMES (%) ...........oooooooooeeoeeeeeeeeccsceeeeeeeeee s
HD Pay-TV Penetration of Digital Pay-TV Subs (%)
DVR Pay-TV SUDS (000) ............ooooeoeeeeoeoeeeeeesieeeesessesssssssssssssssssssss s ssssssssssssss s sssssss e ssssse s sssssse e sssssss s sssssssessssssers s
DVR Pay-TV Penetration of Digital Pay-TV Subs (%)
Cable TV Subs (000)

Digital Cable TV Subs (000) ..................cccccoo.....e
Digital Cable TV Penetration of TV Homes (%) ......................
Digital Cable TV Penetration of Total Cable TV Subs (%) .
DTH Satellite Subs (000) .........ccccoocccceerrrrrccccreeeeerrens
DTH Satellite Penetration of TV Homes (%) ..
IPTV Subs (000) ...
IPTV Penetration Of TV HOMES (%) ...........cccccccccccorooecieeeeeeeeeeeeessesesese s ssssseeesesessssssssssesesssssssssssseessessssssssseesesssssssssssseesss s
Cable TV Share of Total PaY-TV SUDS (%0) .............ooooooooooeoeoeeeeeeeeoeeeeeeeeseeeeeeeeoeoeeeeeesseseseesee e mesememessssssesseseeeeeeeeeee
DTH Satellite Share of Total Pay-TV Subs (%)
IPTV Share of TOtal PAY TV SUDS (%0) ............oooooooeoeeeeeeeeeeeeeeeeeeeeeeeeeeee e eeeeoeoooeoeseessesseeseessesee e ssesemmmemmnessssseeseeseeeee
Total Pay-TV Industry Revenue (US$ mil.)
Pay-TV Subscription Revenue (US$ mil.)
Pay-TV Monthly ARPU (USS$) ....................
Pay-TV Net Advertising Revenue (US$ mil.)
Analog Pay-TV Sub Revenue (US$ mil.)
Digital Pay-TV Sub Revenue (US$ mil.)
HD Pay-TV Sub Revenue (US$ mil.)
VAS SUD REVENUE (USS ML) ... ..o seeeseee e emmsseee s esmssesese e nssssese s semssssee s
On-Demand Revenue (US$ mil.)
Broadband Internet Subs (000) ._____................cccoooiiooooeeceeeeeeeeeeeeee e eeeeeeeeeeeeeseeeeeee e
Mobile Broadband Penetration of Population (%) ............
Fixed Broadband Penetration of Total Households (%)
Fixed Broadband Subs (000) .................cccccccccoormremrrvrrrrcee
Mobile Broadband Subs (000)
Cable Broadband Subs (000)
ADSL Broadband Subs (000)
FTTx Broadband Subs (000)

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 |V



TABLE OF CONTENTS

FTTx Share of Fixed Broadband Subs (%)
Fixed Broadband Monthly ARPU (US$)
ADSL Monthly ARPU (US$)
FTTx Monthly ARPU (US$)
Cable Modem Monthly ARPU (USS) ...
Fixed Broadband Subscription Revenue (US$ mil.)

Regional Cable TV & Broadband Operators ... ..o .59-71
SRCOT HIG I GNtS i, .60-62
Asia Pacific Broadband Cable TV DeVelopment: A SUMMAIY ..., ... ..o eeeeeeeeeseeeeeeesesssesessssssssesesesesseneesesennnns .61

Asia Pacific Cable TV Subscriber Development ...
Asia Pacific Cable Subscription Revenue Progression .
L@AMING OPEIATOIS ..o s
Leading Asia Pacific Cable Operators:

Ranked By Cable TV Subs (Y/E D@C. 20T6) ................coccoeeeeeeeeeeeeeeeeeeeee oo eeeeeesesesseemesssmmssssessssssssseseseesesesesesesssssseseseemenmesssssesn 63
Ranked By Digital Cable TV Subs (Y/E DEC. 2016) ..................ooooioeoreoeeseseeeeseeeesseees oo seeeesseeee s 64
Ranked By Fixed Broadband Subs (Y/E DEC. 20T6) ...............cccccuueeeerooseocceeeeeseccceeeeeeesseeeeseeseeeeeeeessssseeesesssseeese oo 65
Ranked By Cable TV ARPU (Y/E DEC. 2016) .............ooooovooooeooeoeeeeseeeeeeeseeseesesseesesesesoeeeeeeeessssssssseeeseeesseeeeeesessssssssessesessessssess 66
Ranked By Fixed Broadband ARPU (Y/E Dec. 2016) ... .67
RANKEA BY REVENUE ____......o.....oooooeeoeeeeeeeeeseeeeeeee oo sesseee e .67
RANKEA DY EBI DA oo .68
Ranked by EBITDA MAIGIN ... ..o eeeeeeee e eesseees e seesseeeee e smmssesse s emseesee e 68
Regional Cable Operators (LIStINGS) ..................ooooeooeooosooeoeoeeeeeseeseeseeee e sesmmmemmmeseseeeeeeeen 69-71
Regional DTH Satellite Pay-TV OPerators ... .12-79
SOCEOr HIG iGN S e, .13-74
Asia Pacific DTH DeVeloPMENt: A SUMIMAIY ___................ooooeeecceeeeeseeeeseees e eeeeeeeeeeeseeeeeeeeeeessseseesesesesesssesesmessesesesssssessseseseseseseeseseseseseseees Wk
Leading DTH Markets by Pay-TV Subs by 2022 (eXcl. ChiN@) ..................ooeeeooeosocceeees oo 74
Leading DTH Markets by Revenue by 2022 (excl. China) ......................oooooooocceesssccceree e 74
LEAAING OP@IALOIS | . .\..\\ioo oo eeeee s esese e ssees e sesees s ssesss e ssses s sseee e sreee s 75-77
Leading Asia Pacific DTH Operators:
Ranked By DTH SUDS (Y/E DEC. 20T6) ............c..cccooooueeeeeoesecceesessecceeeeeeeseceeeeeeseeeeseeeeseeeseessesoee s eseeessesssesee s ess oo 75
Ranked By DTH ARPU (Y/E DEC. 20T6) ..............coooeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeesessesssssseeeeeeeeeessessssessssemmasssssssssssssesesesesesesseseeeeenssssesssssese 75
RANKEA BY REVENUR _.______.......ooooo oo eeeeeeee e seessee e sssseee e smssesse s ssmseses s snssseese e .76
RANKEA BY EBITDA | ..o eeeeeeseeeesesesessmssesessssese s eseee e sesseesseesesseesemesssesesesssssssesesssseseseresesereseseees .76
Ranked BY EBITDA MAIGIN .____............coooooooooeeeee oo eeeoeeesesseeeesseesseee e seseee e sssses e sesses e sseeses et resesesesssese s 77
Regional DTH OPerators (LIStINGS) ._................ccccoooccooooooooceeeeeoeccees oo seeeeeee e sseeesesssesess oo 78-79

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | VI



TABLE OF CONTENTS

Regional IPTV & Broadband Operators e 80-86
SECEON HIGNIIGNES oo e e e s s s s eeesessne 81
Asia Pacific Broadband Pay-TV Development: A SUMMAIY ... ... ..o essses s essssseeen 81

Leading IPTV Markets by 2022 .........cccccovrrvsrrssersscrrcen
Leading Fixed Broadband Markets by 2022 ...

Leading Wireless Broadband Markets by 2022
Leading OPerators ...............rerrrsmrsrcsersrssessensee
Leading Asia Pacific IPTV Operators:

Ranked By IPTV SUDS (Y/E DEC. 20T6) ............cccccooeeeoecee oo seeese e eseessssseeseseessssseeesesesessssses s sseeesseee e .83
Ranked By Fixed Broadband Subs (Y/E DEC. 20T6) ...............cccccuueeveroooeocceeeseseecceeeeeeesseeeesseseseeeesessssseeesesseseeese oo esssnee 83
Ranked By IPTV ARPU (Y/E DEC. 2016) ............cooooeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeesssmsenessssssssssssssesseeeseeeseesesssesesesessessemsssssssssssessseseeeeseee .84
Regional IPTV OPerators (LISHINGS) ..................ooocccooooeoesooeesecceeesceeesesoeeseseeesessceeseeseesssseessssseesessseee s .85
Regional Broadcasters __ __87-115
OVERIVIBW oo eeeeeeoeoeseseses e85 esssssssssnns 88-92
Key Territories: Pay-TV Channel & Content Providers, Revenue IMpact _____...........ommoemsseessseessoeeesseeees 88

Leading Pay-TV Broadcasters in Asia Pacific
Pay-TV ChanNel ECOMOMICS ............ooocccoooeveoeoeeeessseseessese s ssssssssssss s s s ssss s ssssessssssss s ssssee
Leading Markets For Pay-TV Channels IN Asia PACifiC _.................ccc.ccouooooeeroeoececeseesssessseesseessssesssessses s
Pay-TV Channel Subscription Fees: Leading Markets, 2022 __...._.............. oo
Leading Markets for Pay-TV Channels in Asia Pacific, 2017 & 2022
Leading Local Advertising Markets, 2022
Market ANalysis ...
Market Projections (2010-2022) ...__...........cccccccmeeermmmeecerressseeesss e ssssssssssssssss s ssssssssssssssses s
Pay-TV Channels: Total Revenue (US$ mil.) ...
Pay-TV Channels: Subscription Revenue (US$ mil.)
Pay-TV Channels: Advertising Revenue (US$ mil.)

Pay-TV Channels: Advertising Revenue Portion of Total Channel Revenue (US$ mil.) ... 108
Pay-TV Channels: Subscription Revenue Portion of Total Channel Revenue (%) ................cccccoooooceroeoocceeeessoceeesecoeeeeessoeesese .108
Pay-TV Channels: Total Average Monthly Revenue Per SUD (USS) ... ..o 109
Pay-TV Channels: Share of Total Pay-TV Industry Subscription REVENUE (%0) ...............oooooovvvvvvvvevveeeeeeeeeeeeeemsessssssssessseseeseeeeeeeeeeeeeeee 109
Regional Broadcasters (LISHINGS) .................oeeoooooooooooeeeeoeeeeeeecoeeeeseseeeseeoesesse e smosssee e sssseses s .110-115
Regional Digital & Interactive 116-152
Sector Highlights . ... .. 117-118
Asia Pacific Digital Pay-TV PrOJRCHONS ..._.............c..cooovovoooerscersseeessoessseesssesssseessssesssse s sssessssses oo 17
Asia Pacific Digital Pay-TV Penetration: Ky MERIICS _......................ooomieooeoeeocceeeeseseeeeeessseessssssee e 118
VIAFKEE ANGIYSIS | ee e s e sssssseeeseseeeeeseessssssssseeeseeeeeeeseeeeeeeeeeessessessessssesessesssssssi 119-134
Market Projections (2010-2022) ... ooocceeeeeeeeeeeeeeeeeeeeeeeeeeeseeseseeseseeseesessssssseeseeesesessessssseseeeeeeeeeeeeeeseen 135-141
Digital Pay-TV SUDS (000) ..............ooooooooooeeoereeeeeseeeeeeeeceecccceeeeeeeeesssssesseseseeseeeeeeeeeeeseseesessesessessesessssssssssceeseesesseesessssssesseseeeeeseseeeeeesessessessen 135
Digital Pay-TV Penetration Of TV HOMES (%) ..............ccccccccveeeeroooeosseeeceeeeeeeseessseesseeeeessesssssssssseeeeessssssssssssseeseessssssssssssssee s 135

135
136

Digital Pay-TV Subs (includes customers that subscribe to multiple platforms) (000) ...
Digital Pay-TV Penetration of TV Homes (includes customers that subscribe to multiple platforms) (%)

Digital Penetration of Total Pay-TV SUDS (%) ..............cc..ccmvvommieeoesceessosceessseeeesssese s ssssss oo sssseess 136
Digital Penetration of Total Pay-TV Subs (includes customers that subscribe to multiple platforms) (%) ... 136
HD Pay-TV SUDS (000) ............oooccccoooeeeeeeeeeeeeeeeeesseeeeeeesssseeses e ssssseeessssssseesssssssseessssssseessssssseeessssseeessssssseesssssssseeeess 137
HD Pay-TV Penetration Of TV HOMES (%) ............c.cccceooeeroeerseenseenssesssssssessssesssssssssssssssse s ssssss s ssss s sssss oo 137
HD Penetration of Total Digital Pay-TV SUDS (%) ...............oooooccccoooooeeeeeescceeeeesssceeeesssseeeessssseesesssssseesssssssessssssseesssssseeeessnseeees 137

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | VII



TABLE OF CONTENTS

PaY-TV DVR SUDS (000) .............oooooeeeeeeeeeseeeeeeeeeeeeeeeeeeeeeeeeseseseessesessssseseeeee e eeeeesessesesemessesessesssseeeesesesesessseeeeseemeesssssssssssesesseseseseseseseemeennnn 138
Pay-TV DVR Penetration of Total Digital Pay-TV SUDS (%) ...............ooooccccccooioeeeereoseeeeesesseeeeessssseeeeessssseessssssseeessssmsseesssssnsseeee 138
DGl GBI TV SUDS (000 . oo oo 138
DTH Satellite Subs (000)

IPTV Subs (000)

Digital Cable TV Penetration of TV Homes (%) ... 139
Digital Cable Penetration of Total Cable TV SUDS (%) .........ccccccooooocceeoeseecceee e seeeeeseseeseeeeeessssseeseess oo 140
DTH Satellite Penetration Of TV HOMES (%) ... eeeessesessessesssssseemeeeeeseessssssssseeseseeeeeeeeeeeee ... 140
IPTV Penetration Of TV HOMES (%) ..............cccccccceeerooooseeeecceeeee oo eeeeeceeeeee e seseesseeee e esmssssees s ssesssessseseessssssmmseseeee e 140
Digital Pay-TV Subscription REVENUE (USS ML) |_..........oooo oo eeeeeeeeeeseeeessessseseesseeseesessseeeessseessssesseeeeessessessssse 141

HD Pay-TV Subscription Revenue (US$ mil.)
VAS Subscription Revenue (US$ mil.) ...
Market Rankings (2012/2017/2022)
Digital Pay-TV Subs (000) ..........................
Digital Pay-TV Penetration of TV Homes (%)
Digital Pay-TV Subs (includes customers that subscribe to multiple platforms) (000)

Digital Pay-TV Penetration of TV Homes (includes customers that subscribe to multiple platforms) (%) ..., 143
Digital Penetration of Total Pay-TV SUDS (%) ..................oooooeooesceee oo eeee e ssees e 143
Digital Penetration of Total Pay-TV Subs (includes customers that subscribe to multiple platforms) (%) ... 143
HD Pay-TV SUDS (000) ............occccoccooeeeeeeeeeseeeeeeesseeeeeeesssseesesssmsseesssssssesesssssseee s sssssseessssssssessssssssessssssseessssssseessesssseeesssn

HD Pay-TV Penetration Of TV HOMES (%) ............c.cccccooeerseerseenseenssesssesssessssessssssssssss s sssss s sssssssss s ssss s
HD Pay-TV Penetration of Digital Pay-TV Subs (%)
DVR Pay-TV Subs (000) .............ooooooeeeerreeeecerrnecerrnee
DVR Pay-TV Penetration of Digital Pay-TV Subs (%)
Digital Cable TV Subs (000) ...
Digital Cable TV Penetration of TV Homes (%)

Digital Cable TV Penetration of Total Cable TV-SUDS (%) .................oooooeoooeeeoeeeeoeee oo 146
DTH Satellite SUDS (000) ...........oooooooooooeooeoeeeeeeeeeeoeeeeeeeeeeeseeeeee e ssesemomemsessessessesseseseseeee e 146
DTH Satellite Penetration Of TV HOMES (%) ....................oooooooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e eeeeeeeesemsoemseeseeseesseseeeseeeseee e o 147
IPTV SUBS (000) .....oooooo oo eoeeeeeeeesesseeseee e seesesesmssmessessessseeseseesse s 147
IPTV Penetration Of TV HOMES (%) .................ooooooooeeeeeeeeeeeeeeeeeeee oo eeeessesmeosmessesssesessssesesesseeseses e 147
Digital Technology Providers (LIStINGS) ... sssssee e 148-152
Regional Broadcasting & Pay-TV Finance . 153-172
SeCtOr HIGhLIGNTS | e eeeeeeeeeeeee e 154-155
Asia Pacific Broadband Pay-TV Operator VAlUGLIONS .____.................cccooeveeorooceeeeeeeseeeeesesssseeeeesssseseeessssssseesssssnsseeessssnsssesese 154
Asia Pacific Pay-TV & Broadband Operators by Market ValUe ... 155
Asia Pacific Pay-TV & Broadband Operators - Stock Price Performance (YTD 2017) ..o 155
SECEOT ANAIYSIS ...ttt ettt ettt .156-160

Leading Asia Pacific Pay-TV Operators:
Ranked by Revenue
Ranked by EBITDA ..........
Ranked by EBITDA Margin

Leading Asia Pacific Broadcasters:

Ranked by REVENUE (CYE 20T6) ............o oo eeeeeee s eeeeese s esese s eeeese e 157
Ranked by EBITDA (CYE 20T6) ... sesess s sssssse e e s sesssses s ssssseeeseeeess s s 157
Ranked by EBITDA Margin (CYE 2016) ... eeeeeee e seeseeeee e seseessee e seeneeee e 157

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | VIII



TABLE OF CONTENTS

Asia Pacific Pay-TV & Broadcasting Bonds (2016 & 1H 2017) __. 158
Asia Pacific Pay-TV & Broadcasting Loans (2016 & TH2017) ... sseseeeee oo 159
Asia Pacific Pay-TV & Broadcasting IPOS (2016 & TH 2017) _____........cccccoocceeeeeeeeeeeeeeeeeeeeeee e esseseeseeeeesessseeeeeeeeeeeeee .. 159
Asia Pacific Broadcasting & Pay-TV M&A (2016 & TH2017) ._..............cccoomrreeeeeeeeeesseeeeeeeeeeesssssseeeeesesssssssseees s .160
Strategic Investors, Financial & Venture Cap Investors (Listings) .. 161-172
Regional Regulation e 173-177
SECEOT ANAIYSIS ||| | oo s sesesseeseeseeeessesssssssesee e eeeesessesessssessssssssssenereereseesssseree . 174-175
RegUIAtory BOdIes (LISTINGS) .................cccccooooeeeeoeoecceeee oo eeeeeesseseeeeee e seseee s eesseessssseeesessssese s sseses s 176-177
L T ([ .178-190
OPErating INAICATONS | ..o 179
Market HIGQLIGRTS | oo 180
Broadband Pay-TV Industry Economics . 180
VIBEKET ANGIYSIS |______..........oooooeoeeeeeeeeeeeeeeeeeeeeeeeeseese s eeesesesessessesesesesesee e e eseseseeseeeemesesseessseseeeeseseseseseseemesennnn 181-183
Key Pay-TV & Broadband Companies: Operating INdiCators ... 184
FOXERI ... .o ssss s 184
FRECR TV e eeeeeeeeeessssssaseese st ee et 2 e et sesessesesesesseresesesesesesseen 184
L= 0000000000000 0000000000000 OO 184
SINGEEI OPTUS ... eeeeeeeeeeeeeeee e ee e essseseseeesessssseesee e seesesseeeeereesessessseseeeeeeeeessssssssssessssssreseereeres 184
Key Pay-TV & Broadband Companies: Financial Indicators .. .. . . ... ... 184
FOXEEI ... e ssss s 184
Pay-TV & Broadband Market Model: Historicals & FOrecasts .. ... 185-190
L1111 S 191-204
Operating Indicators 192-193
Market HIGhIIGRTS ..o 193
Broadband Pay-TV Industry Economics . 193
VIBEKET ANGIYSIS |_____...........oooooeoeeeeee oo eeseeesessseseseseseseseseee s eseseeeeseemeesesseessseseseeseseseseseseemesennnn 194-196
Key Pay-TV & Broadband Companies: Operating Indicators ... . . ........oo— 197
Shanghai Oriental Pearl Media (BESTV) ..............ccc.oeeoooooooceeeeessecceeeeesecceeeseeeseceesesessseeeeseessseeseesssseseeesesssseeessesssseessessseeseeee 197
WWASU oo eeessse e eesss s eeseee e e e e e se e e eeeseeeeeeenne 197
OFIEMTA CADIE ..o 197
Shenzhen Topway .. 2197
BEIJING GENUA ............oooococeeeeeeeee e 197
ChiNA €Al NETWOTK ... 197
QRN TR O OM i 197
CRINA UNICOM | 197
CRINAIMODIIE .....____..o.ceeeee oo 197
Key Pay-TV & Broadband Companies: Financial Indicators ... . . .. ... 198
Shanghai Oriental Pearl Media (BESTV) ___...............cc.ccooooooeerseceeeeseeeeeseeeeseeeeeessseessssee e sees e 198
Wasu Media ...

Beijing Gehua

Shenzhen Topway 198
Pay-TV & Broadband Market Model: Historicals & FOr@CastS e 199-204

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | IX



TABLE OF CONTENTS

HongKong . .. . . .205-216
O A NG I A0 S i, 206-207
Market HIGRIIGRES oo 207
Broadband Pay-TV Industry Economics . 1207
VIBEKET ANGIYSIS |____._..........ooooooeeeeeee e eeseeeeesssese s s s s e e e s seseseseeseeeemesesseessseseseeseseseseseseemesennn 208-209
Key Pay-TV & Broadband Companies: Operating Indicators

i-Cable

Hong Kong Broadband Network (HKBN) ..
Key Pay-TV & Broadband Companies: Financial Indicators

FmCADIR || oo

PCCW (PCCW MEAIA ONIY) ... oeeeeeeeeeeeeeeeeeeeee e e sessese s ssssseseemeesseeeeesessssssssssseeeeeeseeeeeeeesesessesssssessssssssen
Pay-TV & Broadband Market Model: Historicals & FOrecasts .. ... 211-216
1L Tt IS 217-235
OPEIating INGICATONS ||| seessseeeeesesesssssesese e eeeeeseeeseessessessssssesseeeermeesesessseseeseeeeeee 218
MAPKET HIGRIIGRTS e eeeeeee e seeeeese s seeeseees s seessse s seeeessseseessssssesessesessssessssee 219
Broadband Pay-TV Industry Economics . 219
VIBFKEE ANGIYSIS ... ssssssreeeseeeeeeeseessssssesseeesesseeeeeeeeeeeeeeeeseessessesessessssssssssssin 220-226
Key Pay-TV & Broadband Companies: Operating INndicators e, 227-228
Hathway Cable & DAtACOM ... oeee e eeee s sseee oo 227
DN NEIWOTKS ... eeseeeeseesaseeseesesesses s seseseesesssmmeesesesesesseeee e eeesessseeeesesmmemssssessssssesesssessessssssseseeremmneee 227
Indusind Media & COMMUNICATIONS _____._...........ccooooooiooeeeoeeeeeeeeeeeeeeeeeeemasseseseseseseeee e e eeeeseessseesssesessessssesessesesesessssseesesemeessssessesssseeeseeseeee 227
SItE CADIE NETWOTK |______...o.o.ooooeeeeeeeeeeee oo eeeeeeeeeseseesessesessesses e e eseseesesesssesaseeseseseeeseseseseesesseesessseseesemeeneeessssesessssssse 227
GTPLHAtAWAY ||t seeeeeeseessesessesssseseeese e eeeeeeseeeessessessesssssssssssseererreereeressessseres 227
Ortel COMMUNICATIONS _.............oooooeeeee e eeeeeeeeeeeeeaesesse s eeee e eeseeeeesesssesesesssessseseee e seseseesessemeeesesessssesseseessesessssemeeeemesesesses 227
Digicable Network (incl. Fastway TranSMISSION) |______............ccooooocoocceeeeeeeeeeeeeeeeeeeeeeeeeeseeseesesessssessssmeeseesessssssseeseseseeeesesssessesssessssssssss 227
DISHTVINGIA ..o eeeeeeeeeseseasaessesse s seeseseseessmeeseesesess e e e sesesseremesesmsessesessssssesessseseessssssseeeerennnees 227
TATA SKY .oeeeeeeeeeeeeeeeeeee e eseeeeeeeeeeeesese e e reeeesereeeeeseseee et essrereeeereereo 227
SUN DI TV e 227
RENANCE DIGITAI TV ... eeeeeeeeeeessssesseseesesseseeee e sesessesesesmeesesssseseeseseseeseseseseseseesesememmmeessssesesssssssssesererere 228
Bharti Telemedia (AIrtel DIGITAl TV) ..............ccccccccrooeeoeeeoeceeeeeeeeeeseeseeceeeeeseeesseseeseeessseessessssseesssssesssesseseeesssessessssssseeesesssssssssssereeseeee 228
VIBEOCON A2N ... eeeeeeeeseeeeeeeessesese e eseesesesmma s s s sesesessesesesessseeeseeesmmemsssesesssssssese . 228
DD FIBRAISN ... eeeeeeeeeesemseesessesss e eeessesesesemeessese st eeseeeesesemeesessesesessseseeseeesesessssesemeemenenssssesses 228
Key Pay-TV & Broadband Companies: Financial Indicators ... 229

Hathway Cable & Datacom
Den Networks

GTPL Hathway ..............
Ortel Communications
Dish TV India
Tata SKY .....oooooooeveveeeeeeeecee
Sun Direct TV
Reliance Digital TV ..
Bharti Telemedia (Airtel Digital TV)
Videocon d2h

DD FIEEUISN ____..........oooeeeeeeoece e
Pay-TV & Broadband Market Model: Historicals & Forecasts

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | X



TABLE OF CONTENTS

INAONESIA ...
Operating Indicators
Market HIGRIIGRTS | ..o
Broadband Pay-TV Industry Economics .
Market ANalYSIS ..o
Key Pay-TV & Broadband Companies: Operating Indicators
MNC Sky Vision
LinkNet

Transvision __,
Telkom

Pay-TV & Broadband Market Model: Historicals & Forecasts 242-248

JAPAN e
Operating Indicators
MarKet HIGRIGRTS s
Broadband Pay-TV Industry Economics .
Market ANalySis ...
Key Pay-TV & Broadband Companies: Operating Indicators
J:.Com __
SKy PEIfECt JSAL ...
Nippon Telegraph and Telephone (NTT)

Key Pay-TV & Broadband Companies: Financial Indicators
J:.Com ___
Sky Perfect JSat 254

Pay-TV & Broadband Market Model: Historicals & Forecasts

Operating Indicators
Market Highlights

Broadband Pay-TV Industry Economics . 263
VIBEKET ANIYSIS |_______.........oooooeoeeeeee e eeeseeeeessseseseses s s e s e s seseeeeseesemesesseessseseseeseseseseseseenesenm 264-267
Key Pay-TV & Broadband Companies: Operating INdiCators ... 268
CJ HelloVision 268

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XI



TABLE OF CONTENTS

Key Pay-TV & Broadband Companies: Financial Indicators
KT SKYLITE ......oos oo
CJ HelloVision

KT Media Group
Pay-TV & Broadband Market Model: Historicals & Forecasts

T
Operating Indicators
MArket HIGRIIGRTS ..o

Broadband Pay-TV Industry Economics . 279
MAFKEE ANAIYSIS | ....ooooooooeoeeeeeeeeee s sssss s ssssse s 280-282
Key Pay-TV & Broadband Companies: Operating Indicators 283
283

Astro Malaysia

Telekom Malaysia (TM) . 283
Key Pay-TV & Broadband Companies: Financial INAICators ... 283
ASEIO MBIRYSIA ... 283
Pay-TV & Broadband Market Model: Historicals & FOrecasts ._...............c...coovomoocoocomsseesseesssesssessseessseen 284-288
L1 .289-292
OPErating INGICAONS ... ssss s s s s 290
Market Highlights 290

Market Analysis

New Zealand
Operating Indicators
Market HIGRIIGRTS | ..o
Broadband Pay-TV Industry Economics .

Key Pay-TV & Broadband Companies: Financial Indicators
SKY NEtWOTK TV .. ssesssess s
Pay-TV & Broadband Market Model: Historicals & Forecasts

PAKISTAN oo

OPEIAtiNG INAICATONS ..___.........coooeeeeeeeeee e 307
MAKet HIGRIGRTS s .308
Broadband Pay-TV Industry Economics . 1308
Market ANQIYSIS ..o .309
Key Pay-TV & Broadband Companies: Operating Indicators ..310
PTCL ... 310
WOTIACI TEIRCOM ... s .310
Pay-TV & Broadband Market Model: Historicals & FOrecasts . ._.........o—— 311-314

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XII



TABLE OF CONTENTS

PRITIPDINGS e
Operating Indicators
MAKEt HIGRIGRTS e
Broadband Pay-TV Industry Economics .
Market ANalysis ...............cevroomerrrsserrssseeesssssessessnssse s
Key Pay-TV & Broadband Companies: Operating Indicators
CIGNAI TV e
Globe Telecom

SKYCADIE ...t
Key Pay-TV & Broadband Companies: Financial Indicators
Cignal TV
SKYCADI ...
Pay-TV & Broadband Market Model: Historicals & Forecasts

SINGAPOIE | et
Operating Indicators
Market HIGRIIGRTS | ...
Broadband Pay-TV Industry Economics .
MAIKEE ANGIYSIS oo
Key Pay-TV & Broadband Companies: Operating Indicators
StarHub
Singtel
M1

SINGLE ..o
Pay-TV & Broadband Market Model: Historicals & Forecasts

] C 111 OSSO

OPErating INQICATORS ||| ..o eeesseseeeeeeesssssssesese e eeeeeeeseeseesesesessessssssessseremseesessesseeseseeeeeon
MKt HIGRIIGRES oo eeeeeeee e seeseees e seessse s seseessssseesssesseesessesessssessssee
Broadband Pay-TV Industry Economics 341
VIAFKEE ANGIYSIS | sessssseeeeeeseseeseessssssssseseeeeeeseeseeeeeeeeeeeesesseesesessessssesssssssi 342-343
Key Pay-TV & Broadband Companies: Operating INdicators ... 344
DIAIOG TV ... eeeeeee e eeseees s sesseee s e se s e 22 e s 22 r et e e e e s e s seseeseseseeeeesesesesssssmeeesesen 344
Sri Lanka Telecom . 344
Key Pay-TV & Broadband Companies: Financial INAICators .___..............reeoeoeosooooeeeeeeeesssessoseessseeessssen 344
DIAIOG TV ... eeeeeee e seseeee s e seseees e e sesee e e 22 e s o2 s e 22 eemet e se et e e s s eeseeeeseseeessesesesssssneeesseen 344
Pay-TV & Broadband Market Model: Historicals & FOr@Casts ....................ccccccooooroooooccceeeeeeeseeseceeeereeeessessseceenseeeee 345-348
TAIWAN e

Operating Indicators ... . ..o

MAKEt HIGRIIGRES oo oeeeee e seessees e seessse s seeeessss e esesssseesessesesessessssee
Broadband Pay-TV Industry Economics . 351
MIAFKEE ANGIYSIS | seesesssssssseeeseseeseessessssssessesesesseseeseeeeeeeeeeessessessesessesessssssssssin 352-354

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XllI



TABLE OF CONTENTS

Chunghwa
Key Pay-TV & Broadband Companies: Financial Indicators
China Network Systems (CNS)
Kbro

LLLE= L L SO
Operating Indicators .. . . ...
Market HIGhIIGRTS | ..o .365
Broadband Pay-TV Industry Economics . 365
MIAFKEE ANGIYSIS ... s e ssssesseeseseseseseessssssssseseseseeeeeseeeeeeeeeeessesseesesessesessesssssssin 366-368
Key Pay-TV & Broadband Companies: Operating INdicators ... 369
AS o eeeeeeeeeeeeeeee oo eeee e seesesseesese et seeeerereeeeeeeseeeee e ..369
JASITING ||| o eeeeeeeeeeeeeseeeee e eseeeeseeseeseseessesseee et ee e eee e s e sssrssrereeeeeeeeren 369
TOT IPTV ...369
TrURVISIONS (TFUB COTP.) ..........ooooeoeoeeeeeeeeeeeeeeeeeeeeee e sesesseseeeseeseseeesessessssssseseeseeseeeeseeeeeeeeeessssessesessessessesssssssssrees .369

TrueOnline (True Corp.)
Key Pay-TV & Broadband Companies: Financial Indicators
TrueVisions (True Corp.)

TRUBONTNG (TFUE COTPLY oo oo oo e oo e e e e oo e e s e e s e e e s e e e e e e s seeeeeseseeeeee e ee s e ee e 369
Pay-TV & Broadband Market Model: Historicals & FOrecasts ._..............oommoommcomoseessemsseesseessoees 370-374
VIBENAM oo .375-386
OPEIAtING INGICATONS ..o 376
MAKet HIGRIGRTS oo 377
Broadband Pay-TV Industry Economics . 377
MAFKEE ANAIYSIS ||| oo sssse e 378-380
Key Pay-TV & Broadband Companies: Operating Indicators 381
VSTV (K oo ssssseeesssmsseeessssssss s ssssssee s sssnseeee 381
SCTV e 381
VTV CADIE ..o s s 381
VIODITV e 381
IVIYTV o eeeeesssssssssssssss e sssssssssssssss 5555555555555 5585555 381
Vietnam Posts and Telecommunications Group (VINPT) |___........oooomvroorooioooeeeeeeeeeeseseecseeeeeees oo ssnnssseeee 381
FPT Telecom __. 381
VIBTERL ..o s s s 8 55 85 555 381
Pay-TV & Broadband Market Model: Historicals & FOrecasts ._..................cc...ooooooocoocomsseesseessoessseesseessoeen 382-386
Pay-TV & Broadband Packs: Australia . . . . . . s 387-391
PaY-TV PrICES & PACKS ..o sssse e 388-390
FEECN TV e s 388-389
Foxtel 390

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XIV



TABLE OF CONTENTS

INEEINEE PHICES & PACKS _..............oooooooeeeeeeeeeeeeeeeeee e eeeeeeeeeeeeeeeessssssessssssesesessessseeeeee e sssesesssseseseessmmmsessssesesesssssssesseeserrers 391
OPTUS ..o eeeeeeeeeeeeeeeeaeeeeeee e eeeseesesessssssseeeeeses ettt et e e e seseeeeeseseseeserereseseseeen 391
TRISTIA COMP. oo eeeeeeeeeeeeeeeeeeeeeessassessseeses s s s eseseesesessesemmeeeeesese s se ettt et eeeeeeereeremeememsesessssessessssssesssssersere 391
Pay-TV & Broadband Packs: China 392-400
Pay-TV Prices & Packs ... 393-399
Oriental CabIe NETWOTK ... eeeeeeeeeeeeeeeesesessese s eeesseeeesessseneessssesesseseeeese s sesessssesesesseemsessesesesssssesese 393-395
SRENZNENTOPWAY .......oooooooooeoeeeeeeeeee e seessseseeseesesssesee e eeeee e e s sssesseeeesesssseeseeeeeeeeeessssssesssssssss .396-399
INEEIMET PrICES & PACKS ..o eseseessessessseese e esssseeeeesesssssesseseeeseesessesesesn 400
Oriental CaDIE NETWOTK ... oo oooooeeeeeeeeeeeeesese s eesesseeessssseessssesesseese e seseesesesemessesesesseesesessesesessssseseeseenenssen 400
Shenzhen Topway .. 400
Pay-TV & Broadband Packs: HONGg KONG . e .401-410
PAY-TV PHICES & PACKS _____.............oooooooeeeeeeeeeeeeeeeeeeee oo sseses e eeesesessesesesmseseseesssseseesesesesessseesseseseesssesesssseseseeee 402-409
i-Cable COMMUNICATIONS |__...............ooooooeoeeeeeeeeeeeeeeeeeeeeeeeeeeseses e seeeeeeesessseeesssssessssessssesesesesssesseseseeeesssses 402-407
NOW TV (PCCW) | _ooooooooeeeeeeeeeeaeaesssssessesessessseee .408-409
INEEINEE PHICES & PACKS ...........ooooooooeeeeeeeeeeeeeee e eeeeeeeeeeseeeeessesesssssssesesessesseeeseeseeee e sesesssssseseseeessmmsessssesesesssssssesseesseeern 410
HKBIN | eeeeeeeeeeeeeesssaeessese s esesessesesssssseeeseses et eeeeeeeemee st et eeteeeereesemeesessesssseseseeseseresesessseeeerennen 410
PCCW oo eeeeeeeeeeeeeeeessemeseseesese s eeseeseeeeseseme ettt seseeeeseseseresssesessseseeeemerennen 410
Pay-TV & Broadband Packs: INGIa ... ses s s s sess e 411-544
PaY-TV PHICES & PACKS ... oo eeeeeeee e emsssee e semmseese e emssseees e 412-533
Hathway Cable & DATACOM __._......... ..o oo oooeeeeeeeeeeeeeeeeeeee e ssesesesesesesesssssseseseeseeeeeeeesseseseesessssessssssseeemeeressseees 412-439
I NETWOTKS ..o eeeseeseeseeease e st eeeeeesesesmseseeseseeeseseseesesseessssseseemeeeseseesssssssseerers 440-474
Airtel Digital TV (BRarti T M OIa L) o oo, 475-480
DISHTVINGIA LU ... eesseesesessseeesessesssseseseeeeee e sesessseesesesseeessesessssesessssesessseseseseesereeenenee .481-508
TAEA SKY ... eeeeeeeeeeeesessemse sttt ee e 509-514
Reliance Big TV .. 515-519
SUN DITECE TV oo eessesse s essesmse s eeessss s sesssesaesssesesssessemmeessesesssssssemsesseessssssesens .520-524
Videocon D2H ... 525-533

Hathway Cable & Datacom
Siti Networks

Pay-TV & Broadband Packs: INAONESIA ... ... .545-566
PAY-TV PHICES & PACKS | ___..............ooooooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeseseesesseese e eseseesesesesmsesessesesseseesesesseessseeseeseseesssesssssseseseeee 546-563
FIPSTIVIEOIA ... eeeeeeeeeeeeeeeeese e eeeseessesseessesse st seeeseeseemmesseesesseseseesesesesessseesemesmmeesssssssssesseseeeeers 546-550
IndiHome 551-554

Indovision (MNC Skyvision) 555-557

OBV ISTON (NG SKY VI 0N) e 558
TOP TV (IMNC SKY VISION) ... sesesemeeseeseessssssseeeeeeeeeeeesesesessesssesssssssemseeseessssseeeeseseeseeesesessssessesssssssson 559
NEXMEIA (EMTEK) ... oo eeeseee e semseeee e essseee e sesseeee s eessseee s essseeee e semreeee e 560
TRANSVISION oo ss s ssssssssmmmnnnnne 561-563

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XV



TABLE OF CONTENTS

INEEINET PHICES & PACKS __.............oooooooooeeeeeeeeeee oo sesesesee e seeeeee e sesesesseeseeseseseememeesssessssesessesesssesee 564-566
BIZNET ..o eeeeeaee e eeseese et eeeee e ee e s eeseeeeeeseseeeen 564
FIFSTIMEAIA (LINKNE) ||| oo eeeeeeeeseessessssseseseseseses e esseeseeeseemeeessesesesseseeeessseesseesssseesesenememssssesses .564
INATHOME (TEIKOM) ... eeeeeeeeeeessessseeeesseessseeseeee e sessseeseeeemseeeeeessesesseseseseeseseeeseesseseesememeenenessesesssssessseee 565
IVIYREDUDBIIC ... eeeeeeeesesesesesssesesese st eeesseseeeseme e ses e seee s eeseseseseseeeeesememeessessssssesssssseseee 566
Pay-TV & Broadband Packs: JADAN ... 567-579
PaY-TV PFICES & PACKS ____._.\.\\\ooooooooooooooeeeeeeeeeeseeeeeee e eee e s e ssssssereeneeseeesessessssseeseeeeseeeee 568-578
Hikari TV (Nippon Telegraph and TElephone COMP.) .................oooooooooeeeeeceeeeeeeeee oo sesesssseeeeeeessesseseeeeeeessessessessssssesseeeeeneseeeseee 568
J:COMTV (Jupiter TRlRCOMMUNICAtIONS) |______..........ccoooooooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeseseseesessssssssseesesessssssssseeeseeeeeeeeseessssesessessssessssssr 569-572
Sky PerfecTV! (Sky Perfect COMMUNICATIONS) .................coooooeoeooeoeeeeeeeeeeeeeeeeee e esesseseeeeeeeesssssesssesesseeeeeeeeeeeeessseesessesessesssse 573-578
INEEINET PHICES & PACKS ._.............oooooooooeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeesesesesessssssesesese s s seee e sesesessssesesesessmssesessesesesssssssessessseeern 579
J:COM Net (Jupiter TeleCOMMUNICATIONS) |_____._..............oooooooeoeoeeeeemeeeesese oo eeeeeeeesesessessesssesessesesessesesesesesesseeeseseenseessssesessssesseeeen 579
Pay-TV & Broadband Packs: KOFa ... ... 580-591
PAY-TV PHICES & PACKS _____..............ooooooeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseseesesseeee e eeseseesesesesmseseseessesesessesessssssseesessessesesesesssseseseeee 581-590
CUHEHOVISION _____.......ooooeeeeeeeeee e eeeeeesesesssessesesesseseesesee e eseseeeeseessmeseseessesesseeesseeeeesseesessssseesememmeenessssesses .581-586
OUER TV SKYIE ..o eeeeeeeeeeeeee e ee e sesseeeseeeessessesesee e eeesseseesesessesessseeseseesesssssseeeseeeeesesssssses .587-590
INEEINEE PHICES & PACKS ............oooooooooeoeeeeeeeeeeeeeeeee e eeeeeeeeeeseeesessesssessssssesesesseesseeesee e sesesesssseseseeesemessssssesesesssssssessesssreers 591
CIHEIOVISION |_______1.ooo oo oeeeeeeeeeeeeeeeeee e e e seseeeeeseeseseessesssseessee e eeeeseseeesessesessesssssssssssreemerreseessessesseeres 591
KT COTP. oo sseeeeeeesssseeee e eeeeseeeeeeesesseee e eeeeeeeseseseessssssserermeeesesssseseeeseeeeeseesessesesssen 591
Pay-TV & Broadband Packs: Malaysia 592-600
Pay-TV Prices & Packs ... 593-599
ASTIO e 593-596
HyppTV (Telekom Malaysia) ... .597-599
INEEINEE PHICES & PACKS _..............oooooooeeeeeeeeeeeee e eeeeeeeeeeseeessssssssesssessesesess e eseee e sesesessesesesesessmmmeesessesesesssssssessesssreers 600
TelekOM MalaYSIa (TIM) ...........occccccoooeereeeseeeeeeeeeeee e 600
Pay-TV & Broadband Packs: New Zealand . . . 601-603

Pay-TV Prices & Packs
Sky Network TEIVISION ..___............cooverrerrererseeseesnns
Internet Prices & Packs _

SPATK ...

VOdafone ...........ooooooooeoeeeeeeeeeeeee

Pay-TV & Broadband Packs: Philippines ... .. e .604-626
PaY-TV PHICES & PACKS _____.............oooooooeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeseeeeeeseese s eeseseesesesemmseseseesssseseesesessssssseseeeseseesssesssssseseseeee 605-622
GINAITV | eeeeeeeeeeeeeeeeeeeeee e e e seseeeseseeesessesssssssssesesse e eeeeeeeseseeseesesssssesssssssssssssrsererreee 605-614
SKYCADIE COMP. .......oooo oo eeeee e seeeese e seeeeees s seeeees e eseeessee e senees s seseeseessessssssesessseesssssssrres .615-622
INEEINEE PHICES & PACKS .............oooooooooeeeeeeeeeee oo seses s seeeeeeeee e s sessesseessseeeemenesessessesesessesesssesee 623-626
GIODE TEIBCOM INC. ... eeeeeeeeeeeseseaesessseese s s e ee e sesesseeesesesmsmmesesesesessssseseseessseresesesessseseenen 623-624
PLDT .o soeeeeeeesesseseee e e e eseeeeeeeeesseeee e seeeeeereeeessssesee e eeeeeeeseeeesese s .625
SKYCADIE COMP. ... eseseeeseesessesessses e ssseeseseeesesesssseseeeeeseeeeeeeesssessesessesesssssrrmeereereereeees 626

<MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XVI



TABLE OF CONTENTS

Pay-TV & Broadband Packs: Singapore . . . . . .627-639
PaY-TV PHICES & PACKS ..o 628-638
SINGEEL ... eeeeeesesssssssasesesee s seeeesesesesee et eeeeeeeeemeseeeesseseseeseeeeeeessesesesesssesesserennenneee 628-631
StarHub

Internet Prices & Packs

M1 .

Singtel .

StarHub

Pay-TV & Broadband Packs: Sri LanKa ... .640-652
Pay-TV PriCes & PACKS oo menesemeeseneessseesseseeseeeeee e 641-651
DIBIOG TV oo eeseeeeeeseeseeesse s e eeseseeeseee s se e ee e eeeeeeeereneemeemsessesessesesseseeseessssseseemennes 641-643
DISHTV e eeeeeeeeeesesssassssese s et seeeseseseeem s et seeeeseseeeeemmemessssesseeessessseseesererereseees 644-647
PeoTV .. e 648-651

Internet Prices & Packs
Sri Lanka Telecom .

Pay-TV & Broadband Packs: TAIWAN ... 653-665
PaY-TV PHICES & PACKS ____...............ooooooeeeeeeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeseesesseeee e esessesesesemmeseseseessseesessesesssessseeseeseseesssessssssessseeee 654-663
CRINa NI OTK S S OIS i, 654-655
CRUNGRWA TRIBCOM |||\ .. oo sseeeseeeeesssseeseee e eee s sssemeeeesessssseseseeesseeeessessesessesssssssrin

Kbro ..o

TBC

China Network Systems
Chunghwa Telecom _,

TB ettt en

Pay-TV & Broadband Packs: Thailand .. . . ... .. ... 666-678
PaY-TV PHICES & PACKS ... 667-677
ALS oottt e e eeseeee e eeesseeeenseen 667-669
TrueVisions (True Corp.) ... 670-677
INEEINEt PHICES & PaACKS 678
ALS et eeeeeneeseeeeseseeenens ...678
TrUEONING (TFUE COTP.) ..o esssssssssssseseseees e 678
Pay-TV & Broadband Packs: Vietnam . e, .679-697
PaY-TV PHICES & PACKS ... .o 680-697
K QVSTV) e eeeeeeeseseessseesssss st s et se e eeseeseeseesessseseeeemmmessssssssssseseee 680
MYTV (VNPT) _oeeeeeeeeeeessesssssesesseseseee .681-684
STV ettt 685-688
Vietnam Cable Television (VTVcab) ... .689-693
Viettel 694-697

‘MF’A MEDIA PARTNERS ASIA Asia Pacific Pay-TV Distribution 2017 | XVII



o

EXECUTIVE SUMMARY

Methodology & Definition.‘s|

Overview




EXECUTIVE SUMMARY

Methodology & Definitions

Media Partners Asia (MPA) analysis and forecasts are based on a number of factors, including: (1) Surveys and interviews
with the main pay-TV distribution platforms in 17 Asia Pacific markets; (2) Interviews with other key groups in the industry
value chain (including broadcasters, investors, regulators and technology suppliers); (3) Proprietary databases managed by
MPA, collating historical information as well as analysis of households, incomes, geographical pay-TV and broadband
distribution patterns and industry profitability, together with key metrics for distribution and content.

MPA defines pay-TV as the distribution of TV channels for a subscription fee, often combined with ancillary services,
including high definition (HD) TV, video-on-demand (VOD), pay-per-view (PPV), near video-on-demand (NVOD),
digital video recorders (DVRs) and authenticated multiscreen access, known as TV Everywhere (TVE). Such services are
distributed over analog and digital cable, direct-to-home (DTH) satellite and via closed network IP-enabled DSL and fiber
(FTTx) broadband, as well as, in certain instances, digital terrestrial TV (DTT).

MPA calculates pay-TV penetration by number of TV households subscribing to at least one pay-TV service, with some
homes subscribing to more than one (e.g. cable and IPTV). Illegal pay-TV subscribers are excluded from our numbers. Our
analysis of cable distribution typically focuses on distribution of pay-TV channels. Therefore, pure terrestrial retransmission-
based cable homes are excluded, most notably in Japan. We also exclude free-to-air (FTA) digital satellite networks, most
notably in India, Indonesia and Thailand, as well as OT'T online video, including subscription-based VOD (SVOD) services.

Broadband subscriptions comprise: (1) Fixed broadband access, which covers cable modem, retail ADSL, VDSL and
FTTx technologies (including fiber-to-the-home, fiber-to-the-building and fiber-to-the-curb); (2) Mobile, which includes
3G, 3.5G/HSDPA, WiMax or its equivalent, and LTE (long-term evolution) networks. Fixed broadband connections are
typically defined as having download internet speeds of 512Kbps or more.

MPA’s measurement of pay-TV advertising is stated in net terms (i.e. after discounts and excluding agency commission).
Our analysis covers gross and net numbers from Nielsen, GroupM and ZenithOptimedia, as well as key local groups
(CEASA in Australia, SAIC in China, Dentsu in Japan, the Korea Advertisers Association). We also base our analysis
on numbers from: dominant operators in markets such as Australia, Hong Kong, Indonesia, Malaysia, New Zealand, the
Philippines, Singapore and Thailand; dominant channel providers in markets such as India, Japan, Korea and Taiwan; key
pan-regional and local channel brands.

MPA’s analysis of subscription revenues accrued by channel suppliers and content providers is a direct reflection of how
much pay-TV distribution networks spend on programming, based on fixed and variable fees. These fees consist of: (1)
Investment in internal and turnaround TV channels; (2) Rights agreements for sports and movies; (3) Content origination
and self-produced channels; (4) Investment in VOD content.

A number of terms and acronyms are used across the report. Descriptions and definitions are provided below:

ARPU  Average revenue per user

CAS Conditional access system, commonly used to encrypt pay-TV transmission

DTH  Direct-to-home satellite

DVR  Digital video recorder

DTT  Digital terrestrial TV

xDSL  Digital subscriber lines, which use modulation to pack data onto copper wires

FTA Free-to-air TV

FTTx  Fiber-to-the-x, referring to broadband network architecture that uses optical fiber to provide last mile high-
speed internet communication
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LCO  Local cable operator

LTE Long-Term Evolution, a standard for high-speed wireless communication for mobile phones
MSO  Multi-system cable operator

OTT  Over-the-top, which describes data sent via an open network rather than via a closed network
PPV Pay-per-view

STB Set-top box, commonly used in pay-TV transmission

SVOD  Subscription-based video-on-demand, delivered via open (i.e. OTT) networks

TVOD Transaction-based video-on-demand

UHD  Ultra-high definition TV (includes the 4K and 8K standards in this report)

VAS Value-added services (includes all forms of VOD and PPV as well as DVR services in this report)
VOD  Video-on-demand
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Overview

While the Asia Pacific pay-TV industry is still revenue-generative and scalable, a broad recalibration has begun. We
highlight six major themes, as industry stakeholders adjust to new competitive realities and a more uncertain outlook:

1. 'The bundle. The bundle remains important, but current strategies are anchored to the growth of broadband. As
a result, cable and telecom operators are striving to reignite or sustain customer growth by packaging pay-TV
channels and on-demand services with broadband, sometimes including mobile. In Indonesia, Korea and Thailand,
bundling is an important driver of net new pay-TV additions, underpinned by fiber network deployment.

2. Technology. Pay-TV operators are adding more internet-based services to sustain a flagging consumer proposition,
especially in Australia, Hong Kong, Japan, Malaysia, New Zealand and Singapore. These services include cloud
delivery (through new DVRs) as well as Android-enabled set-top boxes with strong internet functionality. These
upgrades may help limit cord cutting and combat piracy across key markets.

For more information please contact

lavina@media-partners-asia.com
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